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— 35,7% via e-mail
— 35,3% telefonata al cellulare
— 15,1% telefonata a casa
— 13,3% lettera
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— 83% via e-mail

— 8% telefonata al cellulare
— 6% lettera
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* 55% con indirizzo principale

» 22% con indirizzo secondario

» 15% dipende dall’interesse

* 7% indirizzo creato appositamente
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THE SMART DIGITAL COMPANY
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